
FEDERAL COMMUNICATIONS COMMISSION 
\v;ishiiigtoii. DC 20554 

‘ .  
111 the Matter  of 20112 Biennial Regulatory Review -Review of the Commission’s Broadcast Ownership Ruler 
wntl Other  Rules Adopted Pursuant to Section 202 of the Telecnrnmunications Act of 1396, Notice of Pro osed 
Riilemaking, MM Docker No. 02- 277, (rcl. Sepr 23, 20U2) 

To Tlic Sccrctan. FCC Coinnussioners. and Chief. Media Bureau. 

I iiill writing lo you loday to coiniiicnl on Docket No 02-277, the Bicnnial Review of the FCC‘s broadcast media 
orriiership rules In its goals 10 promotc compclition, dvcrsity and localism in today’s media market, I strongly 
bclic\e t l u l  the FCC should rclain all of tlie currcnl media ownership rules now in queslion. Thcsc rules s c n e  the 
public inlercsi by liniiling the market power of alrcady hugc companics in the broadcast industry. 

I suppon the FCC‘s plan to hold a public hearing on Gus mattcr in Richmond, VA in February 2003. 1 strongly 
ciicourage tlic Commission to hold smilar hcanngs in all parts of the country and solicit the widest possiblc 
parlicipalion from Ihe public. Thc rarificd, l a y e r l )  atmosphere of an FCC rulemaking is not an appropriate 
dccisioii-making vcnue whcn questions as profound as the frcedom of our media are at stake. I encourage the 
Coinmissioners to coinc out and nicct some of Ihe peoplc who do not liave a financial interest in  this issuc. but a 
soci ii I i iitcrcsi. 

bWCKET FILE CWPY ORblNAL 

Will i  l l i c  serious iiiipact tlicsc n i l e  cliangcs will Iiavc on our democracy, i t  is iinportanl tliat tlie Commission iakc Ilie 
l i i i i c  lo rcvien tlicsc issties inorc thoroughly and allow llie Aincncan peoplc to have a me,min&l say in the proccss. 

As iiii cniploqcc o r  Jan Productions. Ltd , the couiitry’s largcsr independent concert and theatncal promoter, I caii 
speak first liiiiid about llic effects of industry consolidation in the broadcasl iiidustrics. having evpcrienced thc 
dcttiiiiental clTecls of consolidatioii in llie concen industry 

111 i l ie coiicert industry. Clear Channel, llic largest conccfl promotcr in the country controls thc vast majority of the 
livc coiiccrt biisincss. Clear Channel has exclusive conlracts with numerous b’enues across thc countq, blocking 
iicccss 10 ofher promoters. resulling in less choice available to consumers In livc cntenainment. Additionally. Clear 
Cliaruicl‘s guaronlced fees to Ihe anists they promolc are so csorbitant, that they must pass along this cost to the 
coiisuiiicr. resulting is iiicrcdibly high-priced concen ockets, outside die reach ormany fans. This has caused 
coiiccrt lickel prices and service charges to rise more than 60% over thc past 6 years. 

Tlic siiiiie consolidation in thc concert i n d u s l p  is dTecting Ihe broadcast industry By eliminating l l ie remaining 
media concentration rules, 11ie diversity and iiidepcndence of mcdia outlets will be eroded so greatly as lo leave thc 
co t iw i i e r  hitli fewer clioiccs i n  miisic. A few largc corporalions will control what music gcts played and how often 
rcsiilling in bland. “safe” prograniiiing willi little divcrsih, diminishing the quzzlily of radio broadcasts. In elfect. 
I I K  deiiiocralic voice of co~~siiiiiers *ill be igiorcd (as they already are) as the large corporalions work to s e n e  tlicir 
wii iiilcrcsls. not thc interests of  h e  public. Willrout tlic current rules in place, therc i s  no inceirtivc by large 
corporalions to v a ~  tadio broadcasts, crcalc unique programming, or vccr from playing the songs thcy want to 
proiiiolc. rcsulliiig in “Icss clioicc mid no voicc” for the consumer. 

111 iiddilion. since I9Y6 radio stiltions have becomc vcry formidable conipetitors of concen promoters by offcring 
radio iurplay and proiiiotioii in cschange for the artisls‘ appearance on thcir radio station concerts. Concen 
proiiioicrs ciuinol compete against radio stations concerts since we cannot offer anything that could nlatch airplay 
a id  proiyqtion. 
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NATHAN BENDITZSON. ESCI. 
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